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Tém tit:

Cdc nghién ciru trwée ddy chitng minh rang déng co tién ich va tiéu khién c6 tic dong dén
hanh vi mua hang triee tuyén. Trong béi canh mua sam xa hi triee tuyén, nguoi tiéu ding con
co dong co xa hoi. Tuy nhién, cac nghién ciru trong qua khir thuong xem dong co nay la mot
khdi niém don hwéng. Bén canh do, cac nghién civu trude day ciing chiea cung cdp hiéu biét
sdu sdc vé tac dong tong hop cia ba loai dong co nay dén Y dinh nguoi tiéu ding. Nghién ciru
nay dé xudt va kiém dinh ba thanh phcfn cua dong co xa hoi ciing nhu thdao ludn va kiém dinh
tac dong téng hop cua ba logi dong co dén ¥ dinh tham gia mua sam xd hoi truc luyén. Dua
trén dir liéu khao sdt tir 195 nguoi tiéu ding tai Khanh Hoa, két qua phan tich cho thdy dong
co xd hdi gom ba thanh phan nhw dé xudt va tac dong tong hop ciia ba loai déng co gidi thich
51% y dinh hanh vi nguoi tiéu dung.

Tir khéa: mua siam x3 hdi truc tuyén, dong co tién ich, dong co ti€u khién, dong co xa hai, tac
dong tong hop.

Online social shopping: the role of social motivation
Abstract:

Previous studies demonstrated that utilitarian and hedonic motivations have strong impact on
online shopping behavior. In the online social shopping setting, consumers are also socially
motivated. However, past studies consider this motivation as a uni-dimensional construct.
Besides, reviewed literature does not provide scholars with understanding of combined effects
of three types of motivation on online shopping intention. This study aims at filling the gap by
proposing and testing the three components of social motivation as well as discuss and test
the combined effect of three types of motivation on intention of engagement in online social
shopping. Based on a sample of 195 Khanh Hoa consumers collected in a self-administrated
survey, analysis results show that social motivation consists of three components as proposed.
Also, combined effect of three motivations explains 51% variance of behavioral intention.

Keywords: Online social shopping; utilitarian motivation; hedonic motivation; social
motivation; combined effect.
1. Giéi thiéu

Ngay nay, nguoi tiéu dung gia tdng viéc st dung

mua hang tdi uu duoc goi la mua sdm x3 hoi truc
tuyén (OSS) (Pookulangara & Koesler, 2011). Su

cong nghé dé cai thién trai nghiém mua siam. Trén
thyc té, sy phat trién va img dung ctia mang xa hoi
vao hoat dong thuong mai dién tir da hinh thanh mot
khuynh huéng mua sim méi, trong d6 nguoi tiéu
dung tan dung mang xa hoi dé dua ra cac quyét dinh

khac biét cua OSS so voi cac hinh thirc mua sdm
truc tuyén khac 1a sy bao ham khong chi tinh tién ich
va tiéu khién ma con mang dén sy théa man nhu cau
x4 hoi bao gdm trao doi théng tin mua sam, danh gia
va xép hang, tham gia dién dan va cong dong truc
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tuyén, hop tac ra quyét dinh mua hang (Shin, 2013).
Vi vay, ngoai dong co tién ich va tiéu khién (xem
Martinez-Lopez & cdng su, 2014), nguoi ti€u dung
con cd dong co xa hoi khi tham gia OSS (Bock &
cong su, 2005; Dennis & cong sy, 2010).

Trong khi cac nghién ctru trong qué khir da xem
xét tuong tan vai tro cuia dong co tién ich va ti€u
khién d6i v6i nguoi tiéu dung trong bdi canh truc
tuyén (vi du: Childers & cong sy, 2002; To & cong
su, 2007), cac nghién ctru trude dudng nhu con chua
xem xét dong co xa hoi mot cach hé théng trong bdi
canh OSS. Mot vai nghién ctru ¢b gang bo sung cac
hoat dong xa hdi (vi du: tuong tac xa hoi) lam tién dé
cua hanh vi nguoi tiéu dung (vi du: Christodoulides
& Michaelidou, 2010) hoac xem ddng co xa hoi la
mat thanh phan cta dong co tiéu khién va do luong
bang mot vai bién quan sat (Childers & cong su,
2002; Wolfinbarger & Gilly, 2001). Diéu nay tao
nén su hiéu biét khong hoan chinh vé dong co xa hoi
va tac dong téng hop cua ba loai dong co tién ich,
tiéu khién va xa hoi dén hanh vi nguoi tiéu dung.

V& mit 1y thuyét, nghién ctru nay déng goép vao
kién thirc vé 1y thuyét dong co va hanh vi thong
qua viéc thuc hién hai muc ti€u nghién ctru: (1)
dé xudt va kiém dinh cdu trac da khia canh (multi-
dimensional) ctia dong co xa hoi trong bdi canh OSS
va (2) kiém dinh tac dong tong hop ciia dong co tién
ich, tiéu khién va x4 hoi dén ¥ dinh sir dung tham gia
OSS cua nguoi ti€u dung thong qua viéc xay dung
mo hinh nghién ctru va mo hinh canh tranh. Vé mat
quan ly, mé hinh nghién ctru cung cip cho cac nha
quan tri mot cong cu va tam nhin dé xay dung cac
phan khuc khach hang va phat trién cac chién luoc
thoa man cc nhu cau bén trong ctia ngudi tidu ding.

2. Co so Iy thuyét

2.1 Mua sim xi hdi triee tuyén

Trong bdi canh ngoai tuyén, cic nghién ciru trude
day cho théy viéc mua sdm chju tac dong cua dong
co tién ich va dong co tiéu khién (Babin & cong su,
1994). Bén canh d6, nguoi tiéu ding di mua sim
nham tao ra cac mdi lién hé va thoa man cac nhu
ciu xd hoi. No6i cach khac, dong co xd hoi co vai
tro quan trong trong viéc thiic diy hanh vi nguoi
tiéu dung trong bdi canh ngoai tuyén (Arnold &
Reynolds, 2003; Westbrook & Black, 1985). Trong
bdi canh truc tuyén, dong co tién ich va tiéu khién
dugc chung minh la tac dong tich cuc dén hanh vi
nguoi tiéu dung (xem Martinez-Lopez & cong su,
2014). Tuy nhién, mua sdm truc tuyén duoc cho la
lam mét di cac giao tiép xa hoi (vi du: Chen & cong
su, 2002). Vi vy, cac nghién ctu trudc day hau nhu

khéng quan tim dén dong co x3 hoi trong mua sim
truc tuyén.

OSS duoc dinh nghia 1a mua sam truc tuyén két
hop véi sir dung cong cu va nén tang truyén thong
xa hdi (danh sach mong mudn, dién dan thao luin,
phong chat, danh dau vi tri, blog, podcast, tagging,
mang xa hoi, xép hang va hé thong goi ¥) dé kham
pha san pham, tong hop va chia sé thong tin san pham
va hop tac ra quyét dinh mua hang voi ban bé (Shen
& Eder, 2012; Turban & cdng su, 2016). Do mua
sim xi hoi tryc tuyén mang ban chat 1a hoat dong
thuong mai dién tir, nguoi tiéu dung sé chiu tac dong
cuia dong co tién ich va dong co tiéu khién (Bridges
& Florsheim, 2008; To & cong su, 2007). Bén canh
d6, v6i su tich hop cua truyén thong xa hoi, OSS c6
kha ning tai hién cac giao tiép xa hoi ma nguoi tiéu
ding mong mubn trong bbi canh ngoai tuyén (Shen
& Eder, 2012). Nguoi tiéu dung tham gia hoat dong
0SS nham théa mén cac nhu ciu xa hoi va tuong tac
xa hoi (Kang & Johnson, 2013). Do @6, vai tro cua
dong co xa hoi 1a quan trong trong bdi canh OSS.

Nhu da trinh bay, nghién ctu nay la mdt trong
nhitng nghién ciru dau tién kham pha dong co xa hoi
va tac dong téng hop cua dong co tién ich, dong co
tiéu khién va dong co xa hoi d6i véi y dinh sir dung
OSS tai Viét Nam. Do d6, nghién curu nay sé chi tap
trung vao ba loai dong co noi trén, dic biét 1a dong
co x4 hoi.

2.2. OSS va mat hang thoi trang

Nghién ctru nay tap trung vao cac san phim thoi
trang (quén 40, giay dép, tui xach, phu kién lién
quan) can cir vao mdt sb 1ap luan sau:

(1) Céc nghién ciru trude day lap luan rang hang
hoéa thoi trang dong vai tro la mét phuong tién giao
tiép bang 16i/khong 16i va chita dung nhimg d4u hiéu
tryc quan giup nguoi tiéu dung dé dang tham gia vao
cac hoat dong xa hoi mua sdm (vi du: Kaiser, 1997);

(2) Bi canh mua sam hang hoa thoi trang bao
gd6m nhiéu hoat dong xa hoi (Phau & Lo, 2004). Vi
vy, mua sim hang thoi trang tryc tuyén nén duoc
két hop véi thanh phan mua sim xa hoi dé tao ra cac
két qua marketing va ban 1é¢ mong doi ciing nhur cai
thién su thich thil ctia nguoi tiéu dung ciing nhu hd
trg tién trinh ra quyét dinh cta ho (Kang & Park (]
Poaps, 2011);

(3) Hang thoi trang 1a mot trong nhom hang phd
bién nhét trén Internet (Seock & Norton, 2007).
Thuc té cho thay hang loat ctra hang truc tuyén
chuyén vé hang thoi trang ciia cac thuong hiéu ndi
tiéng da xudt hién tai Viét Nam. Céac cira hang thoi
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trang 4o trén mang xa hoi Facebook, Instagram ngay
cang xudt hién nhiéu.

2.3. Dong co tién ich va dpng co tiéu khién

Pong co ti€n ich ham y viéc thyc hién mt hanh
dong vi hanh dong nay co ich trong viéc tao ra cac
gia tri cho ngudi thye hién. Pong co ti€u khién ham
¥ viéc thyuc hién hanh vi vi so thich dbi véi hanh vi
d6 (Davis & cdng su, 1992). Bong co tién ich va ti€u
khién dugc cho 13 tac dong manh mé& dén hanh vi
nguoi tiéu dung (Babin & cdng sy, 1994; To & cong
su, 2007). Hang loat cac nghién ctru gan day chi ra
rang dong co tién ich va dong co tiéu khién c6 tac
dong dén y dinh str dung dich vu thuong mai dién tur
(vi du: Bridges & Florsheim, 2008; Childers & cong
su, 2002; O’Brien, 2010). Vi vay, dong co tién ich
va dong co tiéu khién dugc mong doi c6 thé du bao
y dinh tham gia OSS. Do do,

H1: DBong co tién ich co6 tac dong tich cuc dén y
dinh tham gia OSS d6i v6i hang thoi trang.

H2: Pong co tiéu khién co tac dong tich cue dén ¥
dinh tham gia OSS ddi v6i hang thoi trang.

2.4. Dong co xa hoi

0SS 1a hoat dong gin lién voi twong tic xa hoi.
Do d6, dé giai thich thiu dao y dinh hanh vi cua
nguoi tidu dung can xem xét dén dong co xa hoi
(Bock & cong sy, 2005; Dennis & cong su, 2010;
Westbrook & Black, 1985). Pdng co xa hoi dugce
dinh nghia 132 mong mudn thoa man nhu cau vé
twong tac xd hoi, gin két voi nhom tham chiéu va
giao tiép v6i nhitng nguoi tiéu dung cing so thich
(Rohm & Swaminathan, 2004; Tauber, 1972).

Céc nghién ciru trude day chi ra rang viéc hinh
thanh cac moi lién hé va théa méin cac nhu cu xa
hoi 12 mot trong nhitng dong co cht yéu khién nguoi

tiéu dung tham gia hoat dong mua sam (Arnold &
Reynolds, 2003; Dawson & cong su, 2002). Trong
bbi canh truc tuyén, cac nghién ctru trude diy cho
rang ngudi tidu dung sir dung mua sam tryc tuyén
dé tuong tac va xa hoi héa véi nguoi tiéu dung
khac (Preece, 2001) cling nhu tham gia cac nhom
so thich (Papacharissi & Rubin, 2000; Rohm &
Swaminathan, 2004; Wang & cong su, 2007), cho
phép ho trao doi trai nghiém ca nhan, cai thién kinh
nghiém mua sam (Wolfinbarger & Gilly, 2001) va
lam thay ddi cudc sdng ciia nhitng ngudi tidu ding
(Dennis & cong sy, 2010) thong qua vigc tai hién
nhing két ndi x4 hoi trong thé gidi thuc vao trong
moi truong ao (Keenan & Shiri, 2009). Vi vay,

H3: Pong co xi hoi ¢ tac dong tich cuc dén ¥
dinh tham gia OSS dbi véi hang thoi trang.

Téng quan cac nghién ctru trong bdi canh ngoai
tuyén va truc tuyén cho thiy dong co xa hoi cua
nguoi tiéu ding gdm mong mudn twong tac xa hoi
(Arnold & Reynolds, 2003; Kang & Park Poaps,
2011; Tauber, 1972), giao tiép véi ngudi cing s
thich (Amold & Reynolds, 2003; Kang & Park
Poaps, 2011; Tauber, 1972) va gin két véi nhom
tham chiéu (Kang & Johnson, 2013; Parsons, 2002;
Tauber, 1972). Vi vdy, nghién ciru nay d& xuit ba gia
thuyét sau:

H3.1: Thanh phéan twong tic x4 hdi cia dong co
xa hoi c6 tac dong tich cuc dén y dinh tham gia OSS
d6i voi hang thoi trang.

H3.2: Thanh phan giao tiép nguoi cing s thich
6 tac dong tich cyc dén y dinh tham gia OSS ddi
v6i hang thoi trang.

H3.3: Thanh phan gin két nhém tham chiéu c6
tac dong tich cuc dén y dinh tham gia OSS ddi voi

Hinh 1: M6 hinh va gii thuyét nghién ctru

DPong co tién ich

Pong co tiéu khién

N

Pong co xa hoi [~ H3(+)

/

H2(+)

HI1(+)

Y dinh tham gia
0SS
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hang thoi trang.

Mb hinh nghién ctru dwoc d& xuat nhu Hinh 1.

3. Phuong phap nghién ciru

3.1. Méu nghién civu

D6i tuong khao sat mau 1 sinh vién cia mot
truong Pai hoc tai thanh phé Nha Trang vi mot sb
1y do. Trudc ti€n, sinh vién la nhitng nguoi tiéu dung
san pham thoi trang ¢ stic anh huong dén nhiing
nguoi tiéu dung khac va la phan khuc khach hang
muc tiéu cua hoat dong thuong mai dién tir (Joines
& cong sy, 2003; Seock & Norton, 2007). Tiép theo,
sinh vién ciing 1a d6i twong phu hop cho viéc khao
sat vi ho thanh thao may tinh va dugc xem la nguoi
tieu dung cua tuong lai (Balabanis & Reynolds,
2001; Dennis & cong su, 2002). Cubi cung, sinh vién
cling 1a nhitng nguoi dung tich cuc ctia mang xa hoi
(Dennis & cong su, 2010; Kang & Johnson, 2013).

Céc ddi twong khao sat s& hoan thanh mot cau hoi
vé cac hoat dong OSS vé mit hang thoi trang. Cac
bang cau hoi duge dua truc tiép cho dap vién. Cac
dap vién dugc gidi thich ro rang 1a hoat dong nghién
clru nay tap trung vao hoat dong lién quan dén mat
hang thoi trang trén mang xa hoi nhu mua hang, trao
d6i thong tin, danh gia va binh luan, khuyén nghi va
gi6i thiéu. Tong s6 phiéu tra 101 cudi cing thu dwoc
danh cho phan tich 1a 195.

3.2. Thang do luong

Nghién ctru sir dung thang do Likert 7 diém dé do
luong cam nhan cua khach hang voi: “1 = hoan toan
khong dong y”’; “4 = khong dong y ciing khong phan
d6i hay khong c6 y kién”; “7 = hoan toan dong y”.

Thang do ludng dong co tién ich gdm bdn myc
hoi duoc ké thira tir nghién ctru cua Davis & cong su
(1992) va To & cong su (2007) gdm: Toi cho rang
0SS dbi véi hang thoi trang (1) hiéu qua, (2) hiru
ich, (3) thiét thuc va (4) can thiét.

Thang do ludng cong co tiéu khién gdm bdn myc
hoi duoc ké thira tir nghién ctru cua Davis & cong su
(1992) va To & cong su (2007) gdm: Tdi cho ring
0SS dbi v6i hang thoi trang (1) vui vé, (2) htng tha,
(3) thu vi va (4) thich thu.

Thang do luong dong co xi hoi gdm mudi myc
hoi dugc ké thira tir nghién ctru cta Yun (2011) gom:
0SS d6i v6i hang thoi trang co thé giup t6i (1) hoa
nhap véi nguoi tidu dung khac, (2) cam thiy vui vé
khi hoa nhdp voi nguoi tiéu dung khac, (3) co trai
nghiém vé sy than thiét v6i nguoi tiéu ding khac,
(4) mua sim cung nhitng ngudi co cung so thich,
(5) mua sim cuing ban be, (6) mua sim cung nhing
ngudi co cung thi hiéu (7) giao thiép voi nhiing

nguoi co cung kinh nghiém mua sim, (8) c6 dugc
cam giac dong diéu bang cach mua cac mit hang ma
nguoi khac mua, (9) quan sat mat hang nguoi tiéu
dung khac mua va st dung va (10) mua nhitng mat
hang ma t6i nghi nguoi khac s€ tan thanh.

Thang do luong y dinh tham gia dugc ké thira tir
nghién ctru cia Davis (1989) va Kang & Johnson
(2013) gdm (1) T6i sé& st dung mua sam xa hoi tryc
tuyén trong tuong lai gan, (2) T6i s& mua truc tuyén
nhitng mat hang dwoc gidi thi€u bdi nhiing nguoi
khac trén mang xa hoi, (3) To6i s€ si dung nhiing
10 khuyén ctia nguoi tiéu dung trén mang xa hoi dé
mua hang tryc tuyén, (4) Toi sin sang tham gia hoat
dong mua sam trén mang xa hoi.

3.3. Thii tuc phén tich

Kiém dinh cac thang do ludng dam bao vé do tin
cdy, d6 hiéu lyc hoi ty, va do hiéu luc phan biét bang
phuong phap phan tich nhan t6 kham pha va phuong
phap phan tich nhan t6 khing dinh. Tiép theo, mo
hinh cdu trac tuyén tinh s& dugc st dung dé kiém
dinh gia thuyét.

4. Két qua va thao luin

4.1. D¢ tin cdy va do gia tri cia cdac do luwong

Két qua phan tich hé s6 Cronbach Alpha cho thay
céc thang do ludong cac khai niém nghién ctru déu
dat hé sb Alpha > 0,6 va tuong quan bién téng déu
>0,3. Vi vay cac bién quan sat déu duoc gitr lai cho
phan tich EFA.

Trude tién, phan tich EFA dugc ap dung cho
cAu tric khai niém dong co xa hoi nhim kham pha
cac thanh phan cua ciu tric ndy vé mat thuc tién
(Parsons, 2002; Tauber, 1972). Két qua cho thiy cac
bién quan sat ctia khai niém dong co xa hdi dugc
nhom thanh ba nhan t6. Nhén t6 thir nhat gdbm ba
bién quan sat dau tién cua cdu tric khai niém dong
co xa hoi, va duoc dat tén la tuong tac xa hoi. Nhan
t6 thir hai gdm ba bién quan sat tiép theo va duoc
dit tén 1a giao tiép v6i nguoi s thich. Nhén td thir
ba gdm bdn bién quan sat con lai va duoc dat tén
1a gin két. Tiép theo, phan tich EFA duoc 4p dung
trén tat ca cac bién quan sat dé kham phd ciu trac
clia tat ca cac cau trac khai niém. Két qua cho thiy
céc bién quan sat dugc nhom thanh sau nhén t6. Cac
bién quan sat ciia dong co xa hoi van nhém thanh
ba nhan t6 nhu phan tich dau tién. Ca hai lan phan
tich EFA déu c6 hé s tai nhan té cac bién quan sat
> 0,5 nén déu co y nghia. Phuong sai trich duoc 1a
68.81% — 72.80%, hé s6 KMO = 0,77 — 0,83 va sig
= 0,000 — 0,000.

Mo hinh nghién ctru hi€u chinh dugc trinh bay
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Hinh 2: M6 hinh nghién ctru hi¢u chinh

Pong co xa héi

Twong tac xa hoi [~
H3.1(+)
Giao tiép nguoi tiéu
+
dung cung sé thich H3.2(H)
H3.3(+)

Gin két nhém tham | |
chiéu

nhu Hinh 2. Bong co tién ich, ddng co ti€u khién
va va ba thanh phan ctia dong co xa hoi c6 tac dong
truc tiép dén y dinh tham gia OSS ddi vi hang thoi
trang.

Bén canh do, vi nghién ctru xem xét vé ba loai
dong co tién ich, tiéu khién va x3d hoi, dic biét 1a
kham phéa ciu trac cua dong co xi hoi trong bdi
canh OSS, viéc xay dung mo hinh canh tranh véi
mo hinh nghién ctru dé xuét 1a can thiét (Bagozzi,
1984; Zaltman & cong sy, 1982).

Nghién ctru dé xuat mé hinh canh tranh nhu hinh
3 dé 1am rd tac dong cua cac thanh phan dong co xa
hoi va tac dong tong hop cua ba loai dong co. Pong

Pong co tién ich

Pong co tiéu khién

N

HI1(+)

/

H2(+)

Y dinh tham gia
0SS

co x3 hdi duge mod hinh hoa 13 nhan td ¢6 ciu trac
béc hai gdbm tuong tic xa hoi, giao tiép ngudi cing
so thich va gian két nhém tham chiéu.

Thuc hién lai phan tich do tin cay, két qua phan
tich hé s6 Cronbach Alpha cho thiy cac thang do
ludng cac khai niém nghién ctru déu dat hé sé Alpha
> 0,8 va twong quan bién tong déu > 0,3. Nghién ctru
bo qua phan tich lai EFA vi da thyc hién ¢ budc trén.

Két qua phan tich CFA cho thdy mo hinh nghién
ctru (hi€u chinh) [y = 239,28 (df = 192); p = 0,012;
CMIN/ df = 1,25; RMSEA = 0,036; GFI = 0,90;
AGFI = 0,86; IF1 = 0,9; NFI = 0,93; CFI = 0,99;
TLI = 0,98; SRMR = 0,04; PClose = 0,96] va mo

Hinh 3: M6 hinh canh tranh

Pong co tiéu khién

Dong co tién ich

Tuong tac xa héi

T

N

HI1(+)

/

H2(+)

Giao tiép ngudi tiéu
dung cung sé thich

DPong co xa hoi

Y dinh tham gia
— H3(+) : g

OSS

/

Gén két nhom tham
chiéu

806 245 thang 11/2017 62

KinhtéPhat trién




Bing 1: Trong sé nhan td, d§ tin cdy tong hgp va phwong sai trich

CAu tric khai niém bk tvalue Cronbach’s R vE
' M1 M2 M1 M2 Alpha M1 M2 M1 M2
DBéng co tién ich (UM) 0,92 0,92 0,92 0,75 0,75
UMI 0,87 0,87 15,04 15,05
UM2 0,83 0,83 14,00 14,00
UM3 0,85 0,85 14,50 14,50
UM4 0,91 0,91 16,20 16,19
Déng co tiéu khién (HM) 0,92 0,92 0,92 0,74 0,74
HM1 0,84 0,84 14,23 14,19
HM2 0,89 0,89 15,48 15,49
HM3 0,85 0,84 14,22 14,26
HM4 0,86 0,86 14,70 14,68
Y dinh hanh vi (IN) 0,93 0,93 0,93 0,76 0,76
11 0,87 0,87 14,17 14,13
2 0,88 0,88 14,35 14,38
I3 0,88 0,88 14,36 14,39
14 0,86 0,86 13,90 13,87
Twong tdc (SI) 0,86 0,86 0,86 0,67 0,67
SI1 0,85 0,85 13,73  (-)
SI2 0,81 0,82 13,08 12,31
SI3 0,79 0,79 12,44 11,92
Giao tiép (COM) 0,91 0,91 091 0,78 0,78
PIl 0,92 0,92 16,42 ()
P2 0,87 0,87 14,86 17,29
PI3 0,85 0,85 14,47 16,70
Gan két (AFF) 0,90 0,90 0,90 0,68 0,68
APP1 0,86 0,86 14,54 (-)
APP2 0,86 0,86 14,45 14,84
APP3 0,85 0,85 14,21 14,56
APP4 0,74 0,74 11,55 11,80
Cau truc bac hai dong co xd
hoi (SM) © ong - 0,73 0,47
Tuong tac 0,76
Giao tiép 0,64
Gan két 0,66

Ghi chi: FL: hé s6 tai nhdn t6; CR: D¢ tin cdy t(fng hop; VE: Phuong sai trich; tat ca hé so tdi
nhén té déu cé ¥ nghia ¢ mire p < 0,000; M1: mé hinh nghién ciru, M2: Mé hinh canh tranh; (~):
diém tham chiéu (trong s6 hoi quy gdn cé dinh = 1); “ Thuee hién nghién ciru CFA déc Idp.

hinh canh tranh [y = 250,97 (df = 198); p = 0,006;  v6i dir li€u thi truong.

CMIN/ df = 1,27; RMSEA = 0,037; GFI = 0,90; Tat ca cac gia tri do tin cdy téng hop déu > 0,60
AGFI = 0,87; IFI = 0,98; NFI = 0,93; CFI = 0,98;  va phuong sai trich déu > 0,50. Bén canh do, cac gia
TLI = 0,98; SRMR = 0,05; PClose = 0,94] phu hop  tri Cronbach’s Alpha déu > 0,70. Céc hé sb tai nhan
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Bang 2: Twong quan giira cac khai niém (mo hinh nghién ciru)

Khai niém M SD 1 2 3 4 5 6

1.HM 4.55 1.42 1.00 0.75 0.71 0.77 0.72 0.76
2.UM 3.62 1.45 0.08 1.00 0.71 0.76 0.71 0.75
3.81 3.99 1.25 0.22 0.35 1.00 0.73 0.68 0.72
4.COM 4.28 1.38 -0.02 0.43 0.49 1.00 0.73 0.77
5.AFF 4.36 1.19 0.13 0.41 0.51 0.42 1.00 0.72
6.IN 4.21 1.57 0.30 0.48 0.57 0.51 0.51 1.00

Ghi chu:M: Trung binh; SD: D¢ léch chudn

t6 d& co ¥ nghia thdng ké (p < 0,001; t-value > 6)
giao dong tu 0,74 dén 0,92 cho th?iy gia tri hoi tu cua
céc cAu trac 1a chép nhan duoc.

Phan tich CFA cho ciu triic bac hai cua dong co
x3 hoi cho thiy sy phi hop véi dir liéu [y = 34,68
(df = 38), p = 0.34; GFI = 0.97; AGFI = 0.94; IF1
=1; NFI =0,97; CFI = 1; TLI = 1; SRMR = 0,03;
PClose = 0,89]. Tuy nhién, phuong sai trich ciia ciu

triic bac hai 1a 0.047 < 0,5. Hon nita hé s tai nhan
t6 ctia thanh phan Giao tiép va Gan két < 0,7. Do do,
mo6 hinh canh tranh khong phu hop dé kiém dinh gia
thuyét dé ra.

Bang 3 cho thay cac hé sb twong quan déu khac
1 va binh phuong hé sé twong quan giira cac cu
trac khai niém (16n nhat 0,32 va 0.60) déu nho hon
phuong sai trich trung binh ciia mdi cip cu trac

Bang 3: Két qua kiém dinh gia thuyét

Bién s Gia thuyét M Két luin
std. S t-value
Tién ich H1 0,20 2,8 ** Ung ho
Tiéu khién H2 0,21 3,3 Hkx Ung ho
Twong tic H3.1 0,25 3,0 ** Ung ho
Giao tiép H3.2 0,24 3,0 ** Ung ho
Gin két H3.3 0,17 2,3 % Ung ho
¥ df; p 239,28; 192; 012
CMIN/ df 1,25
GFI 0,91
AGFI 0,88
IFI 0,99
NFI 0,93
CFI 0,99
TLI 0,98
RMSEA 0,04
SRMR 0,04
PClose 0,96
R’ 51%
Ghi chii: *p < 0,05; **p < 0,01; ***p < 0,001
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khai niém (nho nhit 0,68 va 0,61) cho thiy cac
thang do dat do gia tri phan biét.

4.2. Kiém dinh gid thuyét

Nhu da trinh bay & trén, md hinh canh tranh khong
phti hop dé kiém dinh gia thuyét nghién ciru. Do do,
cac két luan tiép theo dya trén mo hinh nghién ciru
dé xuét (hiéu chinh).

Két qua phan tich cho thdy dong co tién ich va
dong co tiéu khién ¢6 tac dong manh mé dén y dinh
tham gia OSS mat hang thoi trang (H1: 8 = 0,20; t=
2,8, p<0,01; H2: =10,21; t= 3,3; p < 0,001). Cac
dong co xa hoi déu co tac dong co ¥ nghia dén y dinh
tham gia OSS mit hang thoi trang. Thuyc té, twong
tac xa hoi va giao tiép voi ngudi cing sé thich co
tac dong manh mé& nhat dén y dinh hanh vi (H3.1: B
=0,25;t=3,0; p<0,01; H3.1:  =0,24; t=3,0; p <
0,01). Cubi cing, gin két nhém tham chiéu co tac
dong nho nhit trong ba thanh phan cua dong co xa
hoi (H3.3: 3=0,17; t=2,3; p <0,05). Pong co tién
ich, tiéu khién va xa hoi giai thich dugc 51% y dinh
tham gia OSS mat hang thoi trang.

4.3. Thdo ludn két qua

Nhu mong doi, cac bién s6 do luong dong co tién
ich, dong co tiéu khién va dong co xa hoi déu c6 tac
dong c6 y nghia dén y dinh tham gia OSS mat hang
thoi trang. Pang chu y, thich thii cdm nhan véi vai
tro dong co tiéu khién co tac dong manh mé& nhét dén
¥ dinh hanh vi ctia nguoi tiéu ding trong bdi canh
mua sim xa hoi tryc tuyén. Két qua nay cho thay su
khac biét v6i cac nghién ciru trong qua khtr khang
dinh vai tro quan trong nhét cta dong co tién ich
d6i v6i hanh vi nguoi tiéu dung (Babin & cong su,
1994). Hién twong nay c6 thé duoc xem 1a mua sim
bdc dong va ham ¥ rang dong co tiéu khién giy nén
viéc mua sim boc dong ctia ngudi tiéu ding (To &
cong sy, 2007). Bén canh d9, tac dong manh mé ctia
dong co tién ich cua thé hién su tuong ddng véi cac
nghién ctru trong qua khir trong bdi canh mua sim
ngoai tuyén (Babin & cong su, 1994) va tryc tuyén
(Wolfinbarger & Gilly, 2001).

Trong bbi canh mua sam tryc tuyén, cac nghién
ctru mo hinh hoa dong co xa hoi bang bién s tac
dong xa hoi hay chuian muc chi quan (Pavlou &
Fygenson, 2006; Shin, 2013). Tuy nhién, dong co
x4 hoi ngay nay khong chi don gian dya trén chuan
muc xa hoi (Pedersen & Nysveen, 2002). Mac du
cac nghién ctru trong qua khtr da thira nhén tinh da
hudng cua dong co xa hoi (Parsons, 2002; Tauber,
1972), nghién curu nay la mot trong nhitng nghién
clru dau tién dé xuét va kiém dinh dong co xi hoi
gdm ba thanh phan trong bi canh truc tuyén va do

d6 mang lai sy hiéu biét sau sic hon vé dong co xa
héi. Hon nira, day con la mot trong nhiing nghién
ctru thyc nghiém dau tién kiém dinh tac dong ctia
cac thanh phan dong co xi hoi dén y dinh tham gia
mua sim xa hoi truc tuyén. TAt ca cc thanh phan
ctia dong co xa hoi déu tac dong dén y dinh hanh vi
mot lan nita khing dinh vai trd quan trong cta dong
co xa hi ddi voi hanh vi.

5. Két luan va dé xuat

Nghién ciru nay nhdam muc dich Xéy dung mot mo
hinh giai thich y dinh tham gia mua sim xa h01 truc
tuyén ciia nguoi tiéu ding dua trén 1y thuyét vé dong
co nguoi tiéu dung. M6 hinh nghién ctru va mé hinh
canh tranh dugc xay dung dua trén ba loai dong co
la dong co tién ich, dong co ti€u khién va dong co
xa hoi. Phuong phéap phan tich SEM dugc ap dung
trén mau gdm 195 ngudi tidu ding tai Khanh Hoa dé
kiém dinh gia thuyét nghién ciru. Két qua phan tich
cho thiy mo hinh nghién ctru pht hop véi dit liéu
cao hon so véi mo hinh canh tranh. Ba bién s dong
co giai thich 51% y dinh tham gia OSS cta nguoi
tiéu dung. Vi vay, két qua nghién ctru da tao ra mot
buic tranh khé hoan chinh vé cac dong co thuc day ¥
dinh tham gia mua sim xi hoi ciia nguoi tiéu ding.
Céc nha nghién ctru thé xem dy 14 mot mo hinh
tham khao, bd sung thém cac nhan t6 méi cho nhiing
nghién ciru trong tuong lai vé mua sim x3 hoi truc
tuyén tai Viét Nam.

Vé mit 1y thuyét, két qua nghién ciru c6 thé cung
cip nhing hiéu biét sau sic hon vé y dinh tham gia
thuong mai dién tur ciia nguoi tiéu dung trong tuong
lai. Vi su phat trién ctia mang xa hoi va cong dong
truc tuyén, cac ctra hang dién tr véi chirc nang mo
phong tuong tac xd hoi s& ngay cang nhiéu. Do
d6, cac chtic nang tién tich, tiéu khién va dic biét
la twong tac xa hdi s€ ngay cang dong vai trdo quan
trong trong viéc tac dong dén hanh vi ngudi tiéu
dung (Shin, 2013). Mot déng gop khac vé mit 1y
thuyét trong khi cac nghién ctru thyc nghiém trudc
day xem dong co xa hoi la don hudng, nghién cuu
nay xac nhén tinh da hudng cia cau trac khai niém
nay. Nho vy, cac nghién ctru trong twong lai ¢6 thé
van dung kham pha nay va dem lai hiéu biét sau sic
hon vé tac dong xa hoi trong cac bbi canh khac nhau
cua thuong mai dién tu.

V& mit thuc tién, cac clra hang thoi trang tryc
tuyén trén mang xa hoi nén tap trung vao tinh tiéu
khién va tién ich cua cira hang nhu cung cdp cic
hoat dong thi vi dé khuyén khich nguoi tiéu dung
tiép tuc mua sdm (hoat dong khao sat, danh gid, tro
choi tring thudng), tich hop cac tinh ndng mang tinh
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tién ich gitp nguoi dung tiét kiém thoi gian va gia
tang hiéu qua viéc mua sam (tich hop cac lién két so
sanh gia cho san phim). Bén canh d6, nghién ciru
cling cho thay nguoi tiéu dung tham gia hoat dong
mua sim nham théa min nhu ciu xa hdi ca nhan. Vi
vay, cac cua hang nén chu dong tao ra cac binh luén
nham kich thich nguoi tiéu ding tham gia s6i ndi
hodc thudng cho cac danh gia san pham va khuyén
nghi.

Nghién ctru nay c6 nhimg han ché nhét dinh.
Trude tién, mau nghién ctru duoc thu thap tai mot
truong Pai hoc tai Nha Trang lam han ché tinh
tong quat cua két qua nghién ctru. Vi vay, dit liéu
can thu thap & nhiéu dia phuong hon dé két qua
dat dugc tinh tong quat. Thir hai, két qua trinh bay
trong nghién ctu dua trén cac thang do tu bao cédo

sir dung phuong phap tuong quan. Vi vy, két qua
nghién ctru co6 thé sai 1éch do muc hoi ¢6 su sai 1éch
(common method bias - CMB) (Morwitz & cong su,
1993). Do do, cac nghién ctru trong tuong lai nén ap
dung thém céc kiém dinh CMB dé két qua chuan xac
hon. Thir ba, sy phat trién ctia truyén thong xa hoi co
thé thay doi tim quan trong ctia mdi loai déng co ddi
voi nguoi tiéu dung. Vi vy, cac nghién ctru trong
tuong lai nén thyc hién danh gia lai mdt hinh nghién
ctru dugc dé xut trong nghién ctru nay. Cudi cung,
nghién ciru nay tap trung vao bién sé dong co gdbm
tién ich, tiéu khién va x3 hoi ma tam thoi bo qua cac
bién s quan trong khac nhu su tin tudng, rui ro cam
nhan. Vi vay, cac nghién ctru turong lai nén xem xét
tich hop cac bién s6 nay vao mo hinh nhiam mang lai
sy hiéu biét sau sac hon vé dong co nguoi tiéu dung.

Tai liéu tham khao
Arnold, M.J. & Reynolds, K.E. (2003), ‘Hedonic shopping motivations’, Journal of retailing, 79(2), 77-95.

Babin, B.J., Darden, W.R. & Griffin, M. (1994), ‘Work and/or fun: measuring hedonic and utilitarian shopping value’,
Journal of consumer research, 20(4), 644-656.

Bagozzi, R. P. (1984), ‘A prospectus for theory construction in marketing’, The Journal of Marketing, 48(1), 11-29.

Balabanis, G. & Reynolds, N.L. (2001), ‘Consumer attitudes towards multi-channel retailers’ Web sites: The role of
involvement, brand attitude, Internet knowledge and visit duration’, Journal of Business Strategies, 18(2), 105-132.

Bock, G.-W., Zmud, R.W., Kim, Y.-G. & Lee, J.-N. (2005), ‘Behavioral intention formation in knowledge sharing:
Examining the roles of extrinsic motivators, social-psychological forces, and organizational climate’, MIS
quarterly, 29(1), 87-111.

Bridges, E. & Florsheim, R. (2008), ‘Hedonic and utilitarian shopping goals: The online experience’, Journal of
Business Research, 61(4), 309-314.

Chen, L.-d., Gillenson, M.L. & Sherrell, D.L. (2002), ‘Enticing online consumers: an extended technology acceptance
perspective’, Information & Management, 39(8), 705-719.

Childers, T.L., Carr, C.L., Peck, J. & Carson, S. (2002), ‘Hedonic and utilitarian motivations for online retail shopping
behavior’, Journal of retailing, 77(4), 511-535.

Christodoulides, G. & Michaelidou, N. (2010), ‘Shopping motives as antecedents of e-satisfaction and e-loyalty’,
Journal of Marketing Management, 27(1-2), 181-197.

Davis, F.D. (1989), ‘Perceived usefulness, perceived ease of use, and user acceptance of information technology’, MIS
quarterly, 13(3), 319-340.

Davis, F.D., Bagozzi, R.P. & Warshaw, P.R. (1992), ‘Extrinsic and intrinsic motivation to use computers in the
workplace’, Journal of Applied Social Psychology, 22(14), 1111-1132.

Dawson, S., Bloch, P.H. & Ridgway, N.M. (2002), ‘Shopping motives, emotional states, and retail outcomes’, Journal
of Retailing, 66(4), 408-427.

Dennis, C., Harris, I. & Sandhu, B. (2002), ‘From bricks to clicks: understanding the e-consumer’, Qualitative Market
Research: An International Journal, 5(4), 281-290.

Dennis, C., Morgan, A., Wright, L.T. & Jayawardhena, C. (2010), ‘The influences of social e-shopping in enhancing
young women’s online shopping behaviour’, Journal of Customer Behaviour, 9(2), 151-174.

Joines, J.L., Scherer, C.W., & Scheufele, D.A. (2003), ‘Exploring motivations for consumer Web use and their
implications for e-commerce’, Journal of Consumer Marketing, 20(2), 90-108.

Kaiser, S.B. (1997), The social psychology of clothing: Symbolic appearances in context: Fairchild Books.
Kang, J.-Y.M. & Johnson, K.K. (2013), ‘How does social commerce work for apparel shopping? Apparel social

Kinh te<Phat trién

86 245 thang 11/2017 66




e-shopping with social network storefronts’, Journal of Customer Behaviour, 12(1), 53-72.

Kang, J. & Park!1Poaps, H. (2011), ‘Social shopping for fashion: Development and validation of a multidimensional
scale’, Family and Consumer Sciences Research Journal, 39(4), 339-358.

Keenan, A. & Shiri, A. (2009), ‘Sociability and social interaction on social networking websites’, Library Review,
58(6), 438-450.

Martinez-Lopez, F.J., Pla-Garcia, C., Gazquez-Abad, J.C. & Rodriguez-Ardura, I. (2014), ‘Utilitarian motivations in
online consumption: Dimensional structure and scales.’ Electronic Commerce Research and Applications, 13(3),
188-204.

Morwitz, V.G., Johnson, E. & Schmittlein, D. (1993), ‘Does measuring intent change behavior?’, Journal of consumer
research, 20(1), 46-61.

O’Brien, H.L. (2010), ‘The influence of hedonic and utilitarian motivations on user engagement: The case of online
shopping experiences’, Interacting with Computers, 22(5), 344-352.

Papacharissi, Z. & Rubin, A.M. (2000), ‘Predictors of Internet use’, Journal of Broadcasting & Electronic Media,
44(2), 175-196.

Parsons, A.G. (2002), ‘Non-functional motives for online shoppers: why we click’, Journal of Consumer Marketing,
19(5), 380-392.

Pavlou, P.A. & Fygenson, M. (2006), ‘Understanding and predicting electronic commerce adoption: An extension of
the theory of planned behavior’, MIS quarterly, 30(1), 115-143.

Pedersen, P.E. & Nysveen, H. (2002), Using the theory of planned behavior to explain teenagers’ adoption of text
messaging services, Agder University College, Norway.

Phau, I. & Lo, C.-C. (2004), ‘Profiling fashion innovators: A study of self-concept, impulse buying and Internet
purchase intent’, Journal of Fashion Marketing and Management: An International Journal, 8(4), 399-411.

Pookulangara, S. & Koesler, K. (2011), ‘Cultural influence on consumers’ usage of social networks and its’ impact on
online purchase intentions’, Journal of Retailing and Consumer Services, 18(4), 348-354.

Preece, J. (2001), ‘Sociability and usability: Twenty years of chatting online’, Behavior and Information Technology
Journal, 20(5), 347-356.

Rohm, A.J. & Swaminathan, V. (2004), ‘A typology of online shoppers based on shopping motivations’, Journal of
Business research, 57(7), 748-757.

Seock, Y.-K. & Norton, M.J. (2007), ‘Capturing college students on the web: analysis of clothing web site attributes’,
Journal of Fashion Marketing and Management: An International Journal, 11(4), 539-552.

Shen, J. & Eder, L.B. (2012), ‘An examination of factors associated with user acceptance of social shopping websites’,
User Perception and Influencing Factors of Technology in Everyday Life, 28-45.

Shin, D.-H. (2013), ‘User experience in social commerce: in friends we trust’, Behaviour & Information Technology,
32(1), 52-67.
Tauber, E.M. (1972), “Why do people shop?’, The Journal of marketing, 36(4), 46-49.

To, P.-L., Liao, C. & Lin, T.-H. (2007), ‘Shopping motivations on Internet: A study based on utilitarian and hedonic
value’, Technovation, 27(12), 774-787.

Turban, E., Strauss, J. & Lai, L. (2016), ‘Social Shopping: Concepts, Benefits, and Models’ in Turban, E., Strauss, J.
& Lai, L. (eds), Social Commerce, Springer, 127-154.

Wang, L.C., Baker, J., Wagner, J.A. & Wakefield, K. (2007), ‘Can a retail web site be social?’, Journal of marketing,
71(3), 143-157.

Westbrook, R.A. & Black, W.C. (1985), ‘A motivation-based shopper typology’, Journal of retailing, 61(1), 78-103.

Wolfinbarger, M. & Gilly, M.C. (2001), ‘Shopping online for freedom, control, and fun.” California Management
Review, 43(2), 34-55.

Yun, Z.-S. (2011), Testing a Theoretical Model to Examine the Relationships Among E-social Shopping Motivation,
Perception, and Behavioral Intention, Michigan State University.

Zaltman, G., LeMasters, K. & Heffring, M. (1982), Theory construction in marketing: Some thoughts on thinking,
Wiley New York, NY.

S6 245 thang 11/2017 67 Kinh téPhit trién




